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Driven to succeed
A young entrepreneur is pressing ahead with her career ambitions in a big way, writes ABBEY KING

MIA Plecic was just 23 when she started her
first business and quickly turned $1000

into $1 million. 
Six months later she had lost it all. But like

all true entrepreneurs, that major setback only 
made her more determined to succeed.

Mia is now back on her feet. She has learned
from the past and is confidently hitting the 
market with her new teeth whitening and 
pressed juice companies.

When gt visits, Mia’s new glistening white 
BMW is sitting in the driveway of her recently 
acquired Newtown home. She and her one-
year-old puppy, Honey, are busy unpacking. 

A large portrait of Bondi Beach takes pride
of place on the living room wall and the space is 
dotted with custom-made furniture, including 
homemade concrete stools and pots, made by 
Mia herself. 

The 24-year-old smiles when asked what 
drives her and says she wants to be an example 
to other young women – to show them how 
being persistent and taking risks can pay off.

“Six months ago, I was rock bottom. Before
that I’d had everything going for me,” explains 
Mia, who grew up in Aireys Inlet.

“I had this business that I started from 
scratch and was taking millions of dollars 
in revenue. 

“I was just so happy that my dream had 
become a reality. I was just about to buy a new 
home, a new car and then all of a sudden my 
world was flipped on its side.”

Mia has always known her place is in the 
business world. She never liked school and 
wanted to march to the beat of her own drum. 

She became a personal trainer for three 
years but found the work to be too repetitive 
and realised she couldn’t do it anymore.

Enrolling in exercise science at Deakin 
University, because she was told it was “the 
right thing to do”, she lasted just one year. 

That is when she began to search for her first
big break in business.

“I could name 20 businesses I have tried to
start up in the past, even things like the pot,” 
says Mia, pointing to the homemade 
concrete pot.

“Random little things, not companies but 
just little businesses.

“I have so many ideas and I’ve been very 
blessed when it comes to business. 

“That’s just me, I’m meant to be an 
entrepreneur. I’m meant to own millions and 
millions of dollars worth of companies one day, 
I just know that.”

She started her first company last year, 
a teeth whitening business that gained 
popularity faster than she could
have anticipated. 

Within 24 hours of first coining the idea, she
says she had registered the name, registered the 
business and found a supplier.

Investing only the $1000 she had, she admits
the initial venture was low-risk, although she 
was not employed at the time and had a lot of 
pride riding on its success.

“For the first import I didn’t have a lot of 
capital, so I bought some basic Chinese generic 
products, but they ended up selling fast,” says 
Mia, a former Lorne High student.

“So, the next step was getting the same 
product but with my sticker and logo.

“Then the next one was a big order with our
own box, logo, ribbon and branding on the 
syringes and light.

“Within six months we turned over nearly 
$2 million in revenue and things just went from 
a tiny little thing from my bedroom to this big 
multimillion-dollar business. 

“We had a good team behind us and we were
just driving it all online and using Facebook 
and everything.”

After bringing in others to help her grow her
market, Mia claims her major mistakes occurred 
when she began putting her trust in the wrong 
people. Following some ill-advised decisions, 
she says she ended up losing her directorship of 
the business.

She also claims a similar situation occurred
with her original cold pressed juice company.

When her first two businesses did not turn
out as she had planned, Mia had to return her 
new car, she was removed from her rental 
property and forced to move into her 
grandparents’ house 
in Drysdale. 

Some of her friends and family begged her to
give in and “just get a normal job”.

She says she was no less determined, 

‘My main goal is to inspire women. I want to be able to 
help show them they can live their dream ... I think in this 
generation we’re taking the leap and taking risks.’
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a “regular” job was not for her. Her stars 
aligned when she was put in the path of 
some wonderful mentors and future 
business partners.

“I have met some really incredible people 
who really helped me through that terrible time 
and guided me to where I am now,” she admits.

“They have backed me financially
and emotionally.

“I have just recently launched a new product
called Bondi Smile, which is very much a 
similar whitening product.

“The product looks a lot different. 
It’s a lot more beachy and it’s a bit of a different 
demographic that we’re targeting. We want to 
hit Asia as well.”

So far, just one month into operation, Mia 
says Bondi Smile is doing better than they could
have expected. 

They recently did a photoshoot with former
Bachelor contestant Kiki Morris and the 
company could not have asked for a better result. 

By the end of the shoot there were more than
nine paparazzi photographers surrounding 
them, gaining them plenty of interest on social 
media and in various news outlets.

In addition to the product being sold online,
they have also been in negotiations with some 
major retail companies, recently securing a deal 
with surf chain store City Beach.

“Between us partners we have so many great
connections, and that’s what business is about 
and I’m just so grateful the universe put me in 
the path of such wonderful people,” Mia says.

In terms of her pressed juice dreams, for Mia,
she could not let go. As well as having her 
internationally-marketed business she also wanted
to have her own local business, one to herself.

And so, Downtown Pressed Juice Co 
was born.

“I was left with two options. I could 
completely dismiss the cold pressed juice idea, 
just forget about it and move on, or launch a 
competitor company – so that’s what I’ve 
done,” she says.

“I launched the new product because I 
already knew what to do. I had researched the 
product, the recipes, found an IP. I’ve done it all 
before – so I said let’s do it again.”

Downtown launched in September and has
secured two major clients in Geelong Fresh 
Foods and Bean Squeeze, as well as an ever-
growing list of local cafes. 

Interest in the juices has also come from 
celebrity paleo chef Pete Evans, who got in 
contact with Mia, curious about the product. 

She personally delivered him a box, which 
she claims he loved and later posted about on 
social media.

She says she will never let the bad
times define her and wants to help 
other women succeed in achieving 
their dreams.

“I felt what was done to me was 
wrong, but I look at it now as a blessing” 
she says.

“I think it’s really important in business
that you have to hit rock bottom once. 

“For one, you get more credibility from 
people and, two, if you can earn millions, lose 
millions and earn millions again, that shows 
you are a true entrepreneur.

“I’m now in a situation where I am the 
director of two companies, one with two 
incredibly great guys, and we are a great team, 
and one where it’s solely 100 per cent me.”

Currently halfway through writing her
first book, Mia wants to share her 
experience with other women to 
encourage them to never give up. She 
has also started doing some 
business coaching.

Helping with several start-up 
businesses, instead of charging for her 
time, Mia invests in the women’s 
businesses through taking profit shares.

“My main goal is to inspire women. 
I want to be able to help show them 
they can live their dream,” she explains.

“I never really had someone I looked
up to in business and I think in this 
generation we’re taking the leap and 
taking risks.

“There’s little businesses popping up
everywhere – I absolutely love it, love, love, 
love it.

“Making concrete pots or sewing 
cushions, I love the creativity. 

“Fifty years ago, a woman in business
would have been frowned upon – so that’s 
now definitely my mission to inspire 
women to follow their dreams 
and make it happen. 

“Just do it. Don’t worry about what society
says, or what a man says, just do it. 

“Being a young blonde woman in business
they just think you don’t have 
any idea, but we are going to change that.”

Follow Mia on Instagram @miaplecic Downtown 
Pressed Juice Co. @downtownpressedjuiceco 
and Bondi Smile @bondismile


